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Source Market of Thailand 

Regions 2019 2018 2017 

Asia 1,120,874 1,076,854 
 

812,168 

Europe 62,052 87,317 
 

108,997 

Oceania 41,296 22,288 
 

26,882 

Americas 30,678 39,879 
 

48,807 

Source: S&P, TCEB 



Source Market of Thailand 

2019 2018 2017 

China  
247,660 

China 
215,098 

 

China 
153,312 

India 
216,282 

India 
152,638 

 

India 
129,717 

Malaysia Malaysia Singapore  
Indonesia Singapore  Malaysia  
Singapore Korea Korea 

Korea  Vietnam Japan 
Japan Japan Indonesia 

 
Vietnam Indonesia Philippines  
Taiwan Philippines  Vietnam  

Philippines Taiwan  Taiwan  



TCEB 2019 Achievement 

FY2019 

BID WINS  
SUPPORT FOR  
INTERNATIONAL 
CONFERENCES 

NEW  
TRADE SHOWS 
 
27 SHOWS  
IN PIPELINE 

MEGA-SIZE 
MEETINGS & INCENTIVES 

GROUPS OF 
3,000+ DELEGATES 

As of: August 2019 
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(2017-2036) 
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ASEAN and APAC MaxiMICE  
25 Terms and conditions apply 
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MICE Lane Service 
 
Connecting with Related 
Agencies  
 
  

 

EMPOWER Thailand Exhibition 
(EMTEX) 
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Convention 

28 

 2020 -2021: Year of Convention.  New  Eco System 

 PCO Incubation Program:  Education.  Certification.   

 PCO Partnership Program   

 Expand Bid Agents :   

o Associations, Universities, MICE Cities, Venues, 
Hotels, Governments, Organizations 

 Bid Book Agents: Universities 

 Improve bid success conversion ratio 

 Legacy. Legacy. Legacy. 

 Up to rank #3 by 2023 

 Subject to change 
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Exhibitions 

30 

o Limited Pool of shows: 

 M&A, Duplication Shows, New Show Dilemma 

 Retain show recruitment momentum.  All potentials by 2024. 

o High recruitment efficiency.  Limited domestic match. 

o Domestic Exhibition Incubation Program.   

 Education: Content, Standard, Finance, EBITA 

 Groom for sales/JV opportunity:  Show, company 

o Joint Operations Committee by GCA 

o Discussion on E department for the whole E industry 

 Facilitate growth. Thailand as CLMV hub. Enforce Improvement 
Subject to change 
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MI MASTER PLAN 
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PRIMARY 
GOALS  DELIVERY OF SATISFACTION RETAIN MARKET EXPAND MARKET  

POTENTIAL 
TARGET 
GROUPS FOR 
MARKETING 

SHORT-HAUL HIGH YIELD TARGET MARKET 

Korea, Singapore, Hong Kong Indonesia, 
Taiwan, Vietnam EU, Australia, USA China & India 

• Proactive and consistent marketing  
• Expansion to tier 2 and tier 3 source market 
• Identifying new segments: premium, luxury,  
      special interests 
• More representatives 
• Introduction of alternative products and services   

• Proactive PR: social media push, KOL 
• Enhancing awareness 
• Attracting high-spending groups 

• More potential markets in Asia 
• Regionalized MI product offering 

 

MICE 
ECOSYSTEM IN 
THAILAND 

FOCUSED MARKET FACILITATION 
(GOVERNMENT AGENCIES) 

CONNECTING WITH KEY 
INDUSTRIES 

GO LOCAL 

• Identifying target markets 
 High growth, High yield, New segment 

• Facilitation services, e.g., visa,  
     immigration  
• Connection for business opportunities 

• Local industry connections • Identifying MI products in alternative 
cities 

• Product matching with target group 

TCEB ROLES  

• Higher efficiency 

• More Targeted PR 

• Better & Faster Response Market 
Dynamism 

• Enhanced Partnership Program 

• MICE Professional Development 

ENHANCED COMPETITIVENESS  
PRO-ACTIVE MARKETING  

• Expand partnership 
• More engaging marketing activities  
• Seek new sales & marketing platform 
• Create and/or upgrade industry events, e.g., TIME  

PRO-ACTIVE PR  

• Social media channels 
• Tailored messaging by regions 

INTRODUCTION OF NEW MI PRODUCT 
• By demographics, e.g., different 

generation, nationality, cultural 
preferences 

• By special interests, e.g., culinary, 
fashion, luxury, sports  

IN-DEPTH DATABASE 

• Wider client database 
• Deeper client database 

UPLIFTED MICE STANDARD 

• MICE infrastructure standards 
• MICE professional standards 
• New entrants to the industry 

Subject to change 



12 MARKET CHAMPIONS – MARKET INSIGHT  
EUROPE, AMERICA, LATIN AMERICA, SOUTH AFRICA, RUSSIA & CIS, CHINA, TAIWAN, HONG 
KONG, JAPAN, KOREA, ASEAN, INDIA AND OCEANIA 
 
SUSTAINABILITY, LUXURY, ALTERNATIVE DESTINATIONS 
 

 
 
 

M&I REDEFINED - MARKET CHAMPION 
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1 Anantara Riverside Bangkok & Avani+ Riverside Bangkok 

2 Avani Sukhumvit Bangkok Hotel              
3 Centara Grand at Central Plaza Ladprao Bangkok 

4 Chatrium Hotel Riverside Bangkok 
5 Dusit Suites Hotel Ratchadamri, Bangkok 
6 InterContinental Bangkok 
7 JW Marriott Hotel Bangkok 
8 Millennium Hilton Bangkok 
9 Novotel Bangkok Sukhumvit 20 
10 Renaissance Bangkok Ratchaprasong Hotel 
11 Royal Orchid Sheraton Hotel & Towers  
12 Shangri-La Hotel Bangkok 
13 SO/ BANGKOK 
14 The Landmark Bangkok 
15 The Okura Prestige Bangkok 
16 The Peninsula Bangkok 

Bangkok 

Participating Hotels 



Participating Hotels 

Central 

1 AVANI+ Hua Hin 
2 Dusit Thani Hua Hin 
3 dusitD2 Khaoyai 
4 Holiday Inn Vana Nava Hua Hin 
5 Hyatt Regency Hua Hin & THE BARAI 
6 InterContinental Hua Hin Resort 
7 Novotel Hua Hin Cha Am Beach Resort & Spa 
8 SO Sofitel Hua Hin 



Participating Hotels 

1 Anantara Chiang Mai Resort 
2 Dusit D2 Chiang Mai 
3 Horizon Village & Resort 
4 Le Meridien Chiang Mai 
5 Shangri-La Hotel, Chiang Mai 

North 

1 Cape Dara Resort Pattaya 
2 Dusit Thani Pattaya East 



1 Anantara Bophut Koh Samui Resort 
2 Anantara Lawana Koh Samui 
3 Anantara Rasananda Koh Phangan Villas 
4 Angsana Laguna Phuket 
5 AVANI+ Samui 
6 Dusit Thani Laguna Phuket 
7 dusitD2 Ao Nang Krabi 
8 Hilton Phuket Arcadia 
9 Novotel Phuket Phokeethra 
10 Outrigger Laguna Phuket Beach Resort  
11 Sofitel Krabi Phokeethra Golf & Spa Resort 
12 Swissotel Resort Phuket Patong Beach  
13 Swissotel Resort Phuket Kamala Beach  
14 The Slate 
15 Deevana Plaza Phuket Patong 

South 

Participating Hotels 
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• Managing Director: Conference & Destination 
Management 

• President: Thailand Incentive and Convention 
Association (TICA) 

Sumate Sudasna 



India 
Latin America 
South Africa 

• Managing Director: Destination Asia (Thailand) 
Limited 

• Vice President: Thailand Incentive and Convention 
Association (TICA) 

Pornthip Hirunkate 



North America 
(USA and Canada) 

• Country Manager: Pacific World Meeting & Events 
(Thailand) Limited 

• Chairperson of Marketing Committee: Thailand 
Incentive and Convention Association (TICA) 

Bert Chamrernnusit 



Oceania 

• Managing Director: Stream Events Asia 

• Chairperson of Capabilities Development 
Committee: Thailand Incentive and Convention 
Association (TICA) 

Kritsanee Srisatin 



ASEAN 

• Founding CEO: Events Travel Asia Group 

• President: SITE Thailand Chapter 

Max Boontawee Jantasuwan 



Japan 
Korea 

• Director of Sales and Marketing: Avani Sukhumvit 
Bangkok 

• Vice President, Events & Education:                   
SITE Thailand Chapter 

Ravi Ganglani 



Alternative Destinations 

• VP – Sales & Marketing: Dusit International 

• Vice President: Thailand Incentive and Convention 
Association (TICA) 

Prachoom Tantiprasertsuk 



Sustainability 

• General Manager: The Athenee Hotel, a Luxury 
Collection Hotel, Bangkok 

• Co-Chairperson of Capabilities Development 
Committee: Thailand Incentive and Convention 
Association (TICA) 

Chooleng Goh 



Luxury 

• Managing Director: Paula & Co DMC Thailand 

• Chairperson of Membership & PR Committee: 
Thailand Incentive and Convention Association 
(TICA) 

Punnaporn Wongjunpen 



China 

Vichit Prakobkosol 
• President of Association of Thai Travel 

Agents (ATTA) 



Taiwan/Hong Kong 

Surawat 
Akaraworamat 
 

• Vice President of Association of Thai 
Travel Agents (ATTA) 



Russia/CIS 

Bangon Jansanthia 
 
Committee Member of  Association of Thai 
Travel Agents (ATTA) 
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